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Understanding the business 
response to climate change 
and resource scarcity

Businesses respond to
market signals
If signals are strong businesses 
mobilise accordingly  to exploit 
opportunities and mitigate risks.
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Three Dimensions of Consumer Power

Purchasing Power
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Influence on businesses as 
consumers show preference 
for sustainable products 
and services

Influence on governments 
and policymakers through 
the process of democratic 
or political action

Influence on investors 
through demands and 
influence on how savings 
are invested
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Businesses accept the need to address sustainability issues
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Are business perceptions at odds with reality?

How confident are you that your business
could make this change?
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Do you see bottom line risks to 
your business from the direct 
effects of climate change (e.g. 
extreme weather, water stress, 
etc...)?

Overall, would the move to an 
environmentally sustainable 
future be a risk or an 
opportunity for your business?

But businesses believe that change is coming...

How confident are you that action 
taken globally by consumers, 
governments and investors will 
force the change to an 
environmentally sustainable 
future?

Business perception for 
whether drivers will become 
much stronger (all countries)
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If drivers of environmentally sustainable business practice 
were to become strong, would you have to fundamentally 
change your products, services or business model? 


