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Consumers

BUSinesseS respond to ([demand for products/services
market signals

If signals are strong businesses
mobilise accordingly to exploit
opportunities and mitigate risks.
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Investors Government
(reputation, funding] [regulation, incentives]

Three Dimensions of Consumer Power
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Purchasing Power Political Power Investor Power
Influence on businesses as Influence on governments Influence on investors
consumers show preference and policymakers through through demands and

for sustainable products the process of democratic influence on how savings
and services or political action are invested
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But businesses believe that change is coming...
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driver will get
stronger

Are business perceptions at odds with reality?

Very confident

If drivers of environmentally sustainable business practice How confident are you that your business
were to become strong, would you have to fundamentally could make this change?
change your products, services or business model?

Yes @ No @ Don't know Not at all
confident
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The Carbon Trust is an independent company with a mission to accelerate the move to a sustainable, low carbon economy. The Carbon Trust:

>> advises businesses, governments and the public sector on opportunities in a sustainable, low carbon world;
>> measures and certifies the environmental footprint of organisations, products and services;
>> helps develop and deploy low carbon technologies and solutions, from energy efficiency to renewable power.

The company has approximately 180 staff with over 30 nationalities, based in the UK, China, Mexico,
South Africa and the USA. The Carbon Trust’'s experts come from a diverse range of professional

backgrounds, including engineering, policy, academia, and business management. _ae— N
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